‘ GOGROWTH

FULL-STACK D2C GROWTH

One team that runs your entire
growth engine.

Paid, conversion, retention, SEO and creative strategy, run by one senior team for ambitious
D2C brands.



OUR WORK

Brands we've worked with

A selection of the D2C brands we've partnered with to run growth.
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RESULTS

The numbers, not the narrative

Across paid, SEO and CRO engagements in India, the UAE, Australia and the US.

$700,000+  5.5x 100+

REVENUE GENERATED AVERAGE ROI CAMPAIGNS RUN
Across client accounts we Blended across active Meta and Google, full funnel
manage engagements

Individual account performance follows. Every figure is taken from a live client account.
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MARKETS
India, UAE, Australia, US



CASE STUDY / AURA SELECT (UAE)

AED 195K+ In two months, from zero

A UAE luxury and hype fashion platform. Brand-new website, no pixel history, no audiences, no historical data.
We built the entire growth engine from scratch across Meta and Google.

4.76X AED 195K+ AED 189 10.45x

BLENDED ROAS REVENUE BLENDED CAC TOP CAMPAIGN

Meta and Google combined In the first two months Cost per new customer Drop-led structure on Meta

CHANNEL SPLIT

Meta 6.04x ROAS . AED 138K+ revenue . AED 119 CAC
Google 2.58x ROAS . AED 57K+ revenue . Shopping-first structure

Paid media paired with technical SEO, sitemap fixes and Al discoverability work.



CASE STUDY / MIMAMSAA (LUXURY FASHION, INDIA)

12.55x ROAS across five markets

A premium handcrafted fashion brand with scattered spend. We split campaigns by geography, rebuilt the
structure around retargeting, and fixed the technical foundation underneath.

12.55X Rs. 12.66L Rs. 2,969 24.30x

BLENDED ROAS REVENUE CAC INDIA ROAS
Across all markets Meta, two months In a luxury price segment Top-performing geography
GEO SPLIT

India 24.30x ROAS . Rs. 7,25,494 USA 11.56x ROAS . Rs. 3,77,210

"ROI better than we expected. For a premium brand like ours they sure got the strategy right.
Team is also helpful and clear with communications."

TEAM, MIMAMSAA



MORE RESULTS

Repeatable, across categories and markets

Not one lucky account. The same operating model applied across geographies and verticals.

Blackline Automotive
Australia

8x ROAS . 550 orders . 45 days

SN

India

8x ROAS . Zero to daily orders

Craft Delight

India

5x ROAS . 550 orders . 60 days

Made By Confetti
Dubai

3.2x ROAS . #1 on Google and
ChatGPT

Koora
Australia

7x ROAS . A+ content and CRO

Swing Saga

India

Confirmed ChatGPT-driven sale



THE GOGROWTH MODEL

A senior, lean team. Modern tools. Real
ownership.

No juniors learning on your account and no bloated retainer. A small, senior team runs your
growth directly, powered by modern, edge-class tooling and Al that does the heavy lifting.

Senior-only Lean by design Modern stack

no juniors on your account fewer people, more output edge-class tools and Al



WHAT WE RUN

Every growth lever, under one roof

o
Paid Media

Meta and Google, full-funnel

acquisition that scales profitably.

Retention

Email and WhatsApp flows that
recover revenue and grow LTV.

o
Creative Strategy

We direct the angles, hooks and
testing roadmap; you produce
the assets.

o
SEO & Al Search

Organic and Al-search visibility
that compounds over time.

®
Conversion (CRO)

Landing, product and checkout
pages tuned to lift sales.

®
Brand & Marketplaces

Profiles, Merchant Center and
marketplaces that build trust.



HOW WE WORK

Audit to scale, run on repeat

Audit

We research your

brand, funnel and

competitors, then
map the gaps.

Strategy

A full-funnel plan tied
to your goals and unit
economics.

Build

Campaigns, tracking,
pages and flows, set
up to perform.

Scale

Push winners,
expand reach, grow
spend profitably.

Optimize

Continuous testing on
data: lower CAC,
higher LTV.



WHO IT'S FOR

Built for D2C brands ready to scale

We do our best work when there's proven demand and the ambition to grow.

Established D2C brands with proven product-market fit

Already selling and ready to scale, not starting from zero

Currently investing in paid and serious about growth

Want one accountable partner, not a stack of vendors



STAYING IN SYNC

You're never in the dark

Q Weekly reports Performance, spend and what we're testing, sent every week.
e Bi-weekly calls A live working session every two weeks to review and decide
together.

e Monthly reports The full picture: results, learnings and next month's plan.



GETTING STARTED

Live within the first week

G Week 1

Audit & kickoff

We research, align on goals and
map the plan.

G Weeks 2-3

Build & launch

Campaigns, pages and flows go
live.

e Month 2+

Scale & optimize

Double down on winners and
compound month over month.



‘ GOGROWTH

Let's get to work.

Looking forward to scaling your revenue and truly solving problems.



